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TR_EN0S INJ TOUR.ISM. 

Grammar: continuous aspect 

Vocabulary: tourist motivations, describing visuals 

Professional skills: using visuals 

Case study: Getaway Travel - tailor a package 

Reading 

THE HISTORY OF TOURISM 

1 Read about the history of tourism and put the paragraphs in chronological order (1-6). 

A_ With a great deal of time to spend in leisure 
pursuits - under Emperor Claudius, there were 159 
public holidays - the Roman aristocracy had ample 
opportunity to go out of town for pleasure and 
relaxation. The most popular destination was the 
Bay of Naples, just four days' journey from Rome 
down the paved Via Domitiana. With an 
itinerarium- a list of villages and cities and the 
distances between them, which could be purchased 
from a street vendor - visitors knew in advance 
what facilities their chosen accommodation offered. 

B _ During the Age of the Enlightenment in the 
eighteenth century, it was fashionable for young 
aristocrats to travel around Europe for up to three 
years in order to visit and study great works of art 
and architecture and to improve their education. 
This was known as the Grand Tour and took place 
in Paris, Florence, Rome and Venice. 

C _ Throughout history, people have always found 
reasons to travel. The Olympic Games gave the 
ancient Greeks an opportunity to leave home every 
four years to watch the competitions. They also 
travelled to temples erected in honour of the god of 
healing and medicine, in the hope of being cured. 

D _ Tourism, in the modern sense, dates back to 
the nineteenth century, when Thomas Cook first 
exploited the opportunity for short organized trips. 
In 1845 he chartered a train and offered a 150-km 
excursion with pre-paid accommodation and a list 
of department stores to visit. It was not long before 
he was taking parties to Switzerland, Italy, Egypt 
and the United States on all-inclusive tours. 

E _ The early twentieth century was the golden 
age for the luxury cruise industry. Places like 
Havana, Miami and Beirut always had a ship in port, 
with passengers on 'cruise and stay' voyages. But 
holidays abroad were still only for the affluent and it 
was not until the 1970s and 80s that ordinary 
people who wanted to get away and enjoy 
themselves abroad were able to do so. Mass 
tourism was beginning to take off. 

F _ Getting from A to B in the Middle Ages was 
often difficult and dangerous but pilgrims traversed 
long distances to visit the Holy Land or famous 
shrines, such as the one at Santiago de Compostela 
in Spain, and this created a demand for inns and 
hostelries for an overnight stay. 

2 Read the texts in Exercise 1 again and tick (✓) the reasons for travel mentioned. 

1 

2 

3 

amusement 

business 

education 

4 health 7 _sport 

5 _ religion 8 _ visiting friends and relatives 

6 _shopping www.ZabanBook.co�

-------���ww 



Grammar: countable and uncountable nouns 

'I 

Vocabulary: advertising and publicity, web words, collocations 

Professional skills: maintaining a website 

Case study: Genesis Valley - improve a media profile 

ad·ver·tise·ment n [C) 

[ad'v3:t1smant BrE; 

1
redvar'ta1zmant AmE] 

Vocabulary 

ADVERTISING AND PUBLICITY 

1 Look at the dictionary entries. What do [q and [U] stand for? 

a/so ad (informal); advert BrE 

pub·lic-i-ty n [U) [pAb'hsati] 
free content about a person or 
a company that appears in the 
media 

ad·ver·tis·ing n [U] ['redVdtaIZIIJ) 
content you pay for on TY, in 
newspapers, on the web, etc. 
They spend millions of dollars 
on television advertising. a picture, set of words or a short 

film intended to persuade 
people to buy a product or use 
a service 

The 'Save the Coastline' 
movement has just launched a 
new publicity campaign on 
Facebook. 

We've taken out a full-page 
advertisement in The Times. 

2 Are the following advertising (A) or publicity (P)? 

1 a television commercial broadcast during prime time A/ P 

2 space purchased for a banner embedded in a commercial website A/ P 

3 a message about an upcoming event posted on Twitter A/ P 

4 a description of your Caribbean cruise on TripAdvisor A/ P 

1 Unlike countable nouns, uncountable nouns are 
not used with a/an and do not have a plural form. 

advice (NOT an advice or advices) 

advertising (NOT an advertising or advertisings) 

2 Some nouns have countable or uncountable uses. 

The internet grew incredibly fast over a very short 

space of time. (C) 

A Twitter message only gives you space for up to 
140 characters. (U) 

A good working knowledge of programming 
languages would be an asset. (C) 

Most people have very little knowledge of how 
the internet works. (U) 

See Grammar reference, pages 111 and 112. 

3 Study the Grammar box. Then use a dictionary to check the meanings and uses of 

the words in the box. Which of them are never used with a/an or in the plural? 

copy design feedback hype information investment promotion travel www.ZabanBook.gJJ____om � 
&_, ,w 

• • 



Listening 

GENERATING WEBSITE TRAFFIC 

1 How can a web designer generate traffic to a website? Discuss with a partner. 

2 Listen to a presentation by Kevin, a webmaster, on how to maintain and 

improve a travel website and complete the Professional skills box. Use no more 

than FIVE words in each gap. 

MAINTAININ AND IMPROVING A WEBSITE 

1 Make your site attractive and add new content 
1 ___ . Don't let it go stale. 

2 Attract attention to your site by posting regular 
2 ___ • Create a menu for new posts which will be
recognized as 3 ___ by search engines.

3 Ask visitors to 4 __ � published at regular intervals.

Preferably, the content should be customized to a 
specific audience. Send your customers an email with a 

link for them to click on. 

4 Provide links to podcasts, which are an excellent 

way of broadcasting information, especially when 
delivered through 5 ___ •

5 Use 6 ___ on your website as it is the 7 ___ to 
capture the attraction of your destination in sound 
and movement. 

6 Optimize your site to enable 8 ___ to rank your site
high on the list. Use meaningful headers with meta 
tags which the search engines will identify as relevant. 

3 Kevin has also created a blog in which he gives advice to web designers on 

improving website traffic. Read the extract from his blog and circle the correct 

options in italics. 

What a search engine does is to 1 report I scan I notice 

your website based on the number of 2hits I loads I 
media, the number of links and the frequency of 
changes you make to it. This means that if you're not 
constantly 3 updating I drafting I broadcasting your site 
and adding content, the search robots may not visit 
your site very frequently and your search 4range I 

analysis I ranking will fall. So the more frequently you 
add content , the more visible your site will be. Here are 
some suggestions regarding how often you should 
make any new posts: 
• News releases: as a rule of thumb, one to four a

month is appropriate.
• Newsletters: once a month is normal; quarterly or

even six to eight times a year is acceptable.

• Podcasts: their frequency can vary greatly but try to
5spread I distribute I broadcast them on a regular
basis and follow up from time to time as appropriate.

• 
6Screened I Embedded I Generated videos:

depending on your content, you could be posting
videos weekly or monthly. There are no hard and fast
rules here but the more, the better.

• Profiles and interviews: maybe twice a week for a
period of intense web 7traffic I circulation I coverage

(in high season, for example) or, as an ongoing
strategy, on a monthly basis.

In my experience, the more you create, the more there 
is to create. When web content is constantly on your 
mind, you are always thinking of new and creative ways 
to use the web to communicate. 



PROFESSIONAL SKILLS MAINTAINING A 

Writing 

UPDATING TERMS AND CONDITIONS 

4 As the webmaster for your company's site, you have received the email below from 

your boss about some changes that need to be made to the information about 

deposits and final payments. Rewrite the paragraph below making the ten changes. 

From: Matt Simmonds 

To: Webmaster 

The information below on the website is inaccurate or incomplete. I have cut and pasted 

it from the website and need you to incorporate new text. Could you please do this and 

get back to me by tomorrow morning? Thanks. 

1 The deposit cannot be transferred (not refunded). 

2 Say that each person has to pay this sum individually. 

3 Add that they will then get an invoice to confirm the reservation (but state how). 

4 We don't accept money orders any more. 

5 Add the time limit here (say that the date the deposit falls due is stated on the 

booking form). 

6 This doesn't apply to all departures. 

7 We need to add here that when we receive their money, it means that they agree to 

the terms and conditions. 

8 OK, but state how. It can't be over the phone as there wouldn't be a written trace. 

9 Write something to the effect that if there are mistakes on the invoice, we reserve 

the right to send out another one and this time with the right price on it. 

10 And that means that we get to keep their deposit! 

Deposits and final payments 

A 1non-refundable deposit of $350 per 2vacation is 
required for Cygnus Tours to reserve space on your 
chosen tour. Your booking is not confirmed and 
payment is not deemed made until the deposit is 
received by Cygnus. 3) Cygnus accepts cheques, 
4money orders, Visa, MasterCard and American 
Express. Your reservation will be automatically 
cancelled if your deposit is not received by Cygnus. 
5) 6) Deposits may be required at the time of
booking to hold or confirm space for you. 7 A Please

check your booking invoice and contact Cygnus 
immediately if your invoice appears to be incorrect, 
as it may be impossible to make changes later. 
Cygnus cannot accept responsibility if we are not 
notified 8) of inaccuracies within seven days of 
sending out the invoice. 9A Final payment is due 
45 days prior to departure. If final payment is not 
received by the due date, your reservation will 
be cancelled. 10) 

e.g. A 1non-transferrable deposit of $350

G) 
m 
-I 

-I 
I 
m 

s:: 
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)> 
G) 
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Aim: To improve the media profile of a tourist attraction. 

1 Read about the Genesis Valley project. 

• 

2 Listen to some problems concerning the Genesis Valley centre. 

Read a media consultant's report. 

• • 

Social Media 

Prepare an action plan to improve the centre's media profile. 

1 Read the extract from the Genesis 

Valley project home page and the 

article that follows and answer the 

questions. 

1 What kind of visitor is likely to be 
attracted to Genesis Valley? 

2 How successful is the Genesis 
Valley project? 

3 What are the possible reasons for 
its popularity or lack of popularity? 

The Genesis Valley project 

The Genesis Valley project began life ten years ago 
as a regional tourism initiative to attract visitors to a 
post-industrial mining valley. After the pits were 
closed, the area was restored to nature, trees were 
planted and work began on creating 1,000 hectares 
of parkland. 

Genesis Valley now hosts a number of attractions: 
a Museum of Mankind, a zoo and aquarium, an 
amusement park, a snake house and insectarium, a 
tropical greenhouse and ornamental gardens. It is 

owned by the Genesis Foundation, a group of 
anthropologists, earth scientists and horticulturalists 
and is managed as a private limited company. 

How to reach us 
Take the M7 motorway as far as Chilling Cross and 
then follow the signs to Abbots Bickington and 
Stanston (B256). Before you get to Stanston, take a 
sharp right and continue for about two miles. Turn 
left at the crossroads and drive down into the valley. 
The entrance is opposite the Garden Centre. 

Genesis project on the rocks 

Genesis Valley has just celebrated its tenth 
anniversary but there is little cause for celebration. 
Despite encouraging visitor numbers when first 
launched in a blaze of national publicity, the crowds 
that thronged the entrance turnstiles a decade ago 
have been growing thinner and thinner. A number of 
reasons for the plunging popularity of Genesis Valley 
have been put forward: unpredictable weather, a 

reduction in disposable income, even changing 
patterns in the leisure interests of children, who seem 
to be more interested in surfing the web and playing 
online video games than enjoying a day out with 
Mum and Dad. Whatever the reasons, the 
management will need to come up with some new 
ideas and make them happen if Genesis Valley is not 
to go into irremediable decline. 



2 l))fJi• Listen and match the conversations 1-4 with the contexts a-cl.

a a tour guide talking to a group of visitors_ 

b a meeting to discuss a website_ 

c visitors driving to Genesis Valley_ 

d visitors inside Genesis Valley_ 

3 M All the conversations illustrate how Genesis Valley is failing to communicate 

with and satisfy its customers. Listen again and answer the questions. 

1 What problems or shortcomings does each conversation illustrate? 

2 How could these problems be solved? 

A consultant's report 

4 Genesis Valley has asked a media consultant for help with attracting more visitors. 

Read the extracts from her report. Which ideas do you think are the most useful? 

One idea would be to take a photo of each 
visitor or family entering the attraction, for them 
to buy at a modest price. This would generate 
revenue and be a souvenir of an enjoyable day 
out. If the photo contained the name Genesis 
Valley, postal address, web URL and phone 
number, the real advertising payoff would occur 
when that photo was uploaded for the world 
to see. 

Certain staff members need training in 
presenting to the public and/or are lacking in 
people skills. Some visitors I interviewed said the 
staff were rude to their children. Unfortunately, 
one regrettable incident can then be described 
on a site such as TripAdvisor and create a 
damaging impression. On the other hand, it 
takes just one inspired employee to say, 'I hope 
you had a great stay, please write a nice review 
and tell your friends.' 

' 5 Work in pairs. Look at the memo from the Genesis Valley managing director and the bar chart and 

prepare for the meeting. Find two or three ideas for each of the points in the memo. 

From: Sally McGowan 
To: Marketing task force 

The next meeting is to discuss our promotional 
strategy and how to boost visitor numbers. Please 
come prepared with ideas concerning: 
• the percentage breakdown of money spent on

advertising.
• the suggestions put forward by the media

consultant.
• revamping our website (new content and design).
• how to fish where the fish are: understanding our 

clientele and making our messages more relevant
to them.

• using social media to maintain interest among 
existing customers and attract new ones. 

% money spent on marketing 

60%�- - ----

50% -+--�----

40% 

30% 

20% 

10% 

0% 

..i print advertising 
(brochures/flyers) 

iii radio spots 

...i email contacts 

iii travel shows/ 
exhibitions 

■ website 

6 Work in groups of four. Roleplay the 

meeting. Discuss all your ideas and 

agree on an action plan for how to 

attract more visitors to Genesis Valley 

and turn it into a popular attraction. 

Then present your plan to the class. 
We need to work within a budget of £20,000 and 
implement our ideas within the next three months. 

--------------�) 

bandwidth banner advertising 
formatting host hype innovative 
layout media coverage post publicity 
ranking scroll social network update 

See DVD-ROM Mini dictionary 



Reading 

TOMORROW'S GUEST 

4 Read the results of a survey about future developments in the hotel industry and 

tick (✓) the topics that are mentioned. 

1 business collaboration 

2 _ check-in and departure 

5 _ smartphone booking 

6 _ catering for disability 

3 hotel decor 7 social networks 

4 _ the grey market 

Catering for the guests of the future 

Tomorrow's guest is increasingly likely to demand 
intense personalization. 92 percent of the people 
who took part in the survey expressed a wish to 
have their stay customized according to their 
needs. These needs will encompass check-in and 
departure, the size of the rooms, decor and 
furnishings, audio-visual facilities, and food and 
beverage options. As a result, two adjacent_ 
bedrooms might have individual layouts, different 
artwork on the walls, one might be minimalist, 
whereas the other could be equipped with the 
latest state-of-the-art technology and sophisticated 
products. 

Hotels may well bring in branded products for 
amenities, bedding and furniture or brand the 
hotels themselves. One likely development is the 
association of hotel brands with other brands such 
as Armani to create a differentiated offering in the 
marketplace. 

96 percent predicted that within the next ten 
years, hotels will definitely need to develop strong 

social media ' listening skills' to understand how 
customer needs and perceptions of brands and 
service quality are evolving. Marketing messages 
and pricing will have to reflect the needs of an 
increasingly diverse customer base. Secure social 
media could be used to build up a deep profile of 
an individual that is then used to personalize and 
enrich the guest experience. Via such networks, 
hotels will continue to learn about the guest 
throughout the stay and better match the service to 
the guest profile in subsequent stays. 

One of the most persistent trends hotels will 
certainly need to address is the changing age 
profile of society. However, it is unlikely that 
tomorrow's 60-year-olds will be the same as 
yesterday's older generation. This implies catering 
not only for an older traveller but also broader 
family groupings. In the survey 57 percent said that 
multigenerational holidays are sure to become 
increasingly popular. 

5 Read the text in Exercise 4 again and underline 

all the expressions for making predictions. Add 

any new ones to the list in the Grammar box. 

6 Which of the predictions in the text do you 

think is the most important and has the most 

immediate implications for hotels today? 

55 with a partner. 



3 Match the sentence halves 1-8 with a-h . 

1 Saint Petersburg was founded 

2 The statue was erected to commemorate 

3 The Hermitage was inaugurated 

4 The interiors were subsequently altered 

5 Catherine the Great was inspired 

6 An infirmary was set up in the Hall 

7 The antique furniture was restored 

8 Sadly, the palace was burnt down 

Listening 

DATES, MEASUREMENTS, STATISTICS 

a by Baroque architecture. 

b during the First World War. 

c by a cabinet maker in Moscow. 

d by Peter the Great. 

e by a number of different architects. 

f by a huge fire in 1837. 

g as a public museum in 1852. 

h the battle of Kagul in 1770. 

4 l»f•X• Tour guides often have to talk about dates, measurements, statistics,

etc. Practise saying the figures below with a partner. Then listen and check 

your answers. 

1 1,346 ft tall 

2 1941-1943 

3 15 m x 35 m 

4 250,000 years ago 

Speaking 

A WALKING TOUR 

5 2.57 m high 

6 2001 

7 ¾ of an inch thick 

8 6/1/1546 

9 75 ,000,000 visitors 

10 $1 6.90 

11 2nd century BCE 

12 4,954,000 

5 You are going to give a walking tour of the district shown on the map. Prepare 

your tour using the prompts below. Imagine the outside and inside of the buildings 

and monuments, their history and cultural heritage. 

1 originally built for ... , acquired by ... , designed in . .  style, today forms part of ... 

2 outside/inside ... , initially home to ... , boasts a fabulous collection of ... 

3 scene of a dramatic event ... , depicts ... , revolution , annual parade 

4 erected by ... to commemorate ... , decorated, restored 

5 commissioned by ... , inspired by ... , made of ... , represents .. . 

6 destroyed by ... , centre of ... , World Heritage site because .. . 

7 founded ... , inaugurated ... , completed ... , 150 rooms containing ... 

8 the former ... , is said to be ... , terrible event ... , today houses ... 

6 Give your tour to the class. Use the guiding expressions in Exercise 2. 



1 Prepositions can be dependent on verbs, 
adjectives or nouns. Use the -ing form of a verb 
after a preposition or prepositional phrase. 

Personally, I don't object to seeing a photo. 

I am good at working under pressure. 

I see little point in attaching my CV if you aren't 

going to read it. 

2 It is possible to use a possessive pronoun before 
the -ing form: 

If you don't meet the selection criteria, there's 

little likelihood of your getting the job. 

Writing 

COVERING LETTERS 

3 Here are some dependent prepositions: 

• Verbs: apply for, benefit from, concentrate
on, look forward to, object to, specialize in,
succeed in, work at

• Adjectives: aware of, conscious of, eligible for,
familiar with, good at, interested in, keen on,
responsible for

• Nouns: attempt at, benefit to, experience
in, likelihood of, opportunity for, pride in,
question of, track record in

See Grammar reference, pages 114 and 115. 

8 Read the covering letter for the job of ski sales manager from Exercise 4, page 69 

and circle the correct options. 

Dear Mr Kennedy, 

I am writing to apply 1
_ the position of ski sales manager which was 2_ 

on the Jobs in Tourism website (http://jobsintourism.au/job/954 703). 

I am 3_ working for a winter sports tour operator and have a proven

track record 4_ dealing with the public. I am applying because I am
interested 5

_ pursuing a career in sales and 6_ my advanced computer 

skills to benefit the company. 

As you will see from the 7
_ CV, I have considerable 8

_ in reservations 

and working under pressure. I am also used to 9
_ with the managers of 

other departments in order to further company goals. I have a proven 10_
record in the skiing holiday industry and have always succeeded 11_ a
team. In addition, I speak English, Spanish and German fluently. 

I will be available for interview from next week. Meanwhile, please do 

not hesitate to contact me if you require further information. 

I look forward to 12
_ from you. 

Yours sincerely, 

1 a to b on Cat d for 

2 a advertised b appeared c presented d show 

3 a typically b currently c eventually d hopefully 

4 a to b by cin d with 

5 a at b by cin d with 

6 a to use busing c to match d matching 

7 a connected b enclosed c included d mentioned 

8 a experience b experiences c opportunity d practicality 

9 a liaise b liaising c succeed d succeeding 

10 a background b experience c track d involvement 

11 a to motivate b with motivating c by motivating d in motivating 

12 a read breading c hear d hearing 

Do an internet search to find 

advertisements for the kind of job(s) 

you are interested in. 

How do they describe the following? 

a the company 

b the responsibilities 

c the profile of the ideal candidate 

d the pay and prospects 
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Listening 

PREPARING FOR AN INTERVIEW 

1 Work in pairs. Make a list of dos and don'ts for before, during and after a 
job interview. 

2 llll:JM Listen to Stephen Lang, a human resources manager, talking about 
going for an interview and answer the questions. 

1 What points does he mention for before and during the interview? 

2 What does he suggest doing after the interview? 

Speaking 

HANDLING INTERVIEW QUESTIONS 

3 Match the sentence halves 1-8 with a-h in the Professional skills box to make eight 
difficult interview questions. 

1 How would a friend or colleague 

2 Could you briefly run through 

3 What do you consider 

4 Where do you see yourself 

5 Can you give me a good reason 

6 What do you find 

7 What did you learn 

8 Can you give me an example 

a why we should hire you? 

b to be your greatest strength? 

c describe you? 

d attractive in this position? 

e your previous experience? 

f of a problem and how you handled it? 

g in five years' time? 

h from your previous job? 

4 Work in pairs. Think of some suggested answers to the questions in the 
Professional skills box. Then exchange ideas with another pair. Can you think of 
any other questions that might be asked during an interview? 

5 Work in pairs. Write a list of questions a candidate might want to ask the 
interviewer. Think about the topics in the box. What topics should a candidate not 
ask about during an interview? 

career prospects company hierarchy 

previous job holder 

company goals performance appraisal 

scope of the work 



CASE STUDY RECRUIT THE RIGHT PERSON 

8 
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candidates and short-listed four of them. Student A, look at the information below. ♦ 

Student B, turn to file 1 5, page 106. Read the profiles and make notes on the 

candidates' strengths and weaknesses. 

Name: Carlos de Sousa 
Age:32 
Nationality: British 
Marital status: single 
Education: BA (First Class 
Hons) Economics, Oxford 
University; MSc in 
Hospitality and Tourism 
Management at ISCTE 
Business School in Lisbon, Portugal 
Experience: Worked for six years as a sales 
engineer promoting a pain-free laser therapy 
body sculpting procedure, designed to reduce 
fat and contour the body without invasive 
surgery. Increased turnover by 25 percent. Five 
years ago created his own company, de Sousa 
Consultores. Most recent work has been in 
providing cost-benefit analyses of the options for 
restoring spas in a number of European cities. 
Languages: bilingual: English/Portuguese 
Salary expectations: commensurate with age 
and experience 
Interests: chess, astronomy, fitness 
Publications: Recently published a paper 
entitled The price sensitivity of Portuguese 
wellness tourism, which provided estimates of 
the effects of fluctuations in the euro's 
exchange rate. 
Interview notes: Highly intelligent and a 
smooth talker. Said he is looking for a job that is 
more 'hands-on' and less theoretical. He says he 
understands Spanish but is not yet fluent. Could 
he benefit from language training? 

Name: Jennifer Watson 
Age: 25 
Nationality: Australian 
Marital status: single 
Education: diploma from 
the Melbourne School of 
Spa & Hospitality 
Management. 
Experience: After 
graduating, did a course in aromatherapy and 
hot stone therapy. Initially employed as a 
beautician and masseuse in a luxury spa in 
Sydney, then worked on cruise ships for two 
years as a fitness instructor and therapist. 
Subsequently worked in a retail travel agency 
for one year but got 'bored with selling the 
same packages to the same kind of customer'. 
At present works for a major UK tour operator 
as a holiday rep. She says it's hard work and she 
has to work long hours but finds it exciting and 
loves meeting different people all the time. 
Languages: native English, school French 
Salary expectations: reasonable 
Interests: Water skiing, volleyball. Used to be 
captain of a women's football team. Regularly 
works out in her local gym. 
Interview notes: Attractive personality. 
Engaged to her Spanish boyfriend. Genuinely 
enthusiastic about the post but has also been 
applying for other similar positions. Declared 
openly at the interview that she wants to 
combine a career with a family. 

Work in groups of four. Discuss the merits and 

shortcomings of the four candidates in Exercise 3. Decide 

together which of them you would like to appoint. 

5 Work in the same groups. You have just received 

character references for each of the candidates. Turn 

to file 16, page 106. Read the references and decide 

whether or not to maintain your choice. 

6 Write a letter of acceptance to the successful candidate. 

Include the points below in your letter. 

• role and responsibilities

• terms and conditions

• duration of probationary period

• acceptance deadline, starting date, duration of contract

KEYWORDS 

autonomous conscientious 
eligible fringe benefit hands-on 
headhunt human resources 
performance-related pay portal 
reliable supervise 
time-consuming track record 

versatile 

See DVD-ROM Mini dictionary 
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5 
A recent report suggests 
that much improvement is 
needed in the service and 
quality of hotels and 
restaurants in the capital. 
What are your solutions? 

16 
Millions of tourists, many 
from countries where a 
pandemic is likely to emerge, 
may create a health hazard. 
What strategy has been put 
in place to anticipate the 
outbreak of disease? 

----------y--�-----�--T----�------� 

A journalist asks you how 
the risk of a terrorist attack 
during the games is being 
dealt with. 

15 
A threatened transport 
strike risks causing chaos 
on the road and rail 

I network. Go back three 
spaces and tell a journalist 

1what your contingency 
I plans are. 
I 

17 ➔ I 
I Many international visitors 
I risk staying for a short 
I period and neglecting 
I other parts of the country. 
I What plans are there to 
I encourage people to visit 
I sites away from the 
I capital? 
I 

-----------+-----------� 

10 
High visa costs and 
difficulty completing visa 
forms is deterring visitors 
from important countries 
like China and India. What 
are your solutions? 

� 

19 
I 
1 A journalist asks you what 
1 measures will be taken to 
I deal with the inevitable
I rise in street crime during 
I the Olympics. 
I 
I 
I 
'

--------�--+-------��-� ◄ 

11 ➔ 
The city's main airport is 
experiencing long delays 
in processing people 
through immigration. Go 
back three spaces and tell 
a journalist what your 
solutions are. 

-�---------+ ----------◄ 

114 • 113
I 

. 
I 

I People are saying the city I The area chosen for the 
I will be overcrowded and I new stadium is well away 
I hotel prices exorbitant. As I from the core tourist areas. 
I a result, visitor numbers I A journalist asks if there 
I could actually go down.➔ I are plans to invest in new
I What is your reaction? 1 hotel accommodation. 

'+- '+-
' l 
I 

-�------- ----�--·-----------·-----------�-----------� 

civil unrest electrocution 
evacuate extinguisher 
infection maintenance 
negligence poisoning 
slipping spillage trip 

emergency 
hazard 
mitigate 

potholing 

See DVD-ROM Mini dictionary 



Culinary tourism 

1 2 Complete the text about a culinary 

holiday with the words in the box. 

dine out fare 
palate produce 

slow food 

gourmet 
savouring 

whet 

From a gastronomic point of view,

Piedmont is undoubtedly one of 
Italy's most interesting regions. 
The food produced there will 
please your eye and tempt your 

. There is an enormous 
choice of dishes, ranging from 
traditional country 2 

_ _to 
creatively modern cuisine. 
Moreover, the region is the centre 
of the 3 _ _  revolution that is 
transforming the art of cooking in 
Italy and beyond. 

For our upcoming tour, we 
will be spending time in the 
countryside, visiting farmers' 
markets and 4 _ _  the local 
agricultural 5 __ in order to 
6 
_ _  your appetite before 
learning how to cook Italian-style 
with our resident chef Paolo 
Palermo. There will also be plenty 
of opportunities to 7 _ _  in some 
of the region's superb restaurants, 
from simple rustic trattorias, to 
Michelin-starred, 
8 
__ establishments, all serving 
some of Italy's finest food. 

Modal verbs 

13 Read the newspaper article and complete the sentences. 

Use the verbs in the box and could, might, should or must. 

Bungee jumper's miraculous 
survival 
A 21-year-old girl on an adventure holiday in Africa 
was in a state of shock last night after the rubber cord 
broke during her bungee jump from a bridge above a 
crocodile-infested river. She miraculously survived the 
35-metre fall and escaped with severe bruising, a broken
collarbone and suspected internal injuries.

The bungee operator was apparently using the same 
rubber cord that had snapped in a previous incident at 
another site. No safety checks had been carried out and 
there were no personnel on the river bank. 

Interviewed in hospital, she said, 'I was able to swim 
to the shore but when I was pulled out of the water by 
passers-by, they laid me on my back instead of on my 
side and I was choking on the water I'd inhaled.' 

Contacted by telephone, the operator stated a 
member of staff with first aid training and the necessary 
recovery equipment will now be posted below the bridge 
at all times. 

(� __ b_e __ c_a_rry_o_u _t _eat _ __ h_a_v_e __ la_ y __ p:__o _st __ s_u_ff_e_r __ u_s _e_�) 

1 She was very lucky as she could have been eaten by 
crocodiles. 

2 She- -· internal injuries. 
3 She __ much more seriously injured. 
4 The bungee operator _ _  the same rubber cord involved in 

another accident. 
5 The operator __ safety checks on a daily basis. 
6 The passers-by __ her on her side and not on her back. 
7 A qualified person _ _  below the bridge on the river bank. 
8 She _ _  the fright of her life! 
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GRAMMAR AND VOCABULARY 

4 ■UII• Listen to three people - Marc, Sharon and Andrei - talking about their holidays as a
child and the kinds of vacation they take now. Who mentions each of these things? Write M, 

Sor A. 

adrenalin 
ancient ruins 
sunburn 

problems with unfamiliar food __ 
working parents __ 

the Sahara desert 
activities for children __ 
youth camps __ stress 

5 Listen again and complete the summaries of how the people's holiday experiences have changed. 

• As a child, Marc never travelled very much but spent most of his holidays with his 1 _____ in
the South of France. Nowadays, he has very 2 _____ holiday time but travels widely. He enjoys
_____ sports and intense experiences.

• Sharon used to go on 4 _____ holidays to Spain and Greece with her parents. Nowadays, she
prefers not to travel 5 _____ with her young family and instead likes to 6 a holiday
home by the sea in the UK.

• When Andrei was growing up, there were few 7 ____ _  for international travel, so now he loves
to travel abroad. For Andrei and his wife, 8 is very important when they travel, so they
enjoy package tours to European 9 ____ _

6 Choose the correct option to complete the sentences about the development of the luxury 

travel market. 

1 Nowadays, Thailand and South Africa have become mainstream destinations, ideal for adventurous 
travellers who are I were looking for new exotic places to explore. 

2 Over the last few years, the Russian Far East and Greenland have been I are developing their 
tourism facilities in response to new interest from American tourists. 

3 New destinations are being I are opened up in places that were formerly resistant to tourism, such 
as Bhutan and Cambodia. 

4 In the past, local stakeholders may have felt that they were being I have been being exploited by 
tourism developers, but there are more positive feelings about these latest initiatives. 

5 Exclusive cultural tourism is an area which many tourism providers have been /will be investing in 
recently, and lots of interesting new products are I were appearing on the market. 

6 Due to its prohibitive cost, it is unlikely that space tourism will be I will have expanded significantly 
by the year 2050. 

PRONUNCIATION 

7 ■>>If» The -ing sound in a verb is always unstressed but must be pronounced. Listen and

choose the word or phrase in each pair that you hear. Note the stressed syllable. 

• • • • • •
1 seeing - sing 3 s:&.L[ing - call io. 5 r.i.o.ging - ring in 

• •
2 coming - come io. 

• •
4 bringing - bring io. 

• •
6 looking - look-ill 

8 ■nll• Listen and repeat the pairs of words/phrases. 



V) 
0 

z 
LU 
O::'. 
1-

V) 

O::'. 
::, 

0 
I-

1 ■Jill• Listen to a UK travel representative talking about the growth of the grey market tourism

sector in the UK. What reason is given for the UK's popularity with senior travellers? 

2 Listen again. Are the statements true rn or false (F)? 

1 Last year, one in four visitors to the UK was in the over-55 age group. T /F

2 In 1993, one out of every eight visitors to the UK was a grey traveller. T/F 

3 British ex-pats are the second largest group of grey visitors to the UK. T/F 

4 T here will be 100,000 more Chinese visitors to the UK by 2014. T/F 

5 Young people rank the UK third on the list of countries they would visit if money were no object. T/F 

6 Grey travellers don't like too much special attention. T/F 

Circle the word in each group that has a different meaning from the others. 

1 slightly/ (by) a little/ considerably/ somewhat 

2 increase/ rise/ go up/ grow I level off/ expand / boost 

3 surge/ soar/ rise/ drop/ swell/ go up 

4 dip/ fall/ decrease I surge/ go down/ drop/ decline 

5 slump/ crash /collapse/ grow/ plummet 

6 sharply/ abruptly/ dramatically/ gently/ suddenly 

4 Rewrite the sentences so that they have a similar meaning, replacing the words in bold with words with 

a similar meaning. There is more than one possible answer. 

1 The number of inbound visits soared when the UK hosted the Olympic Games. 

2 T he overall growth of the market dipped slightly from 2008 to 2010 due to the economic recession. 

3 Fuel prices fell a little, which has made it possible for low-cost carriers to lower their fares. 

4 Visitor numbers slumped dramatically in the first quarter of the year due to bad weather. 

5 Grey tourism is predicted to increase steadily in the UK. 

5 Look at the visuals below and read the beginning of a presentation about tourism growth in India. 

Complete the text with the words and phrases in the box. 

axis bar chart black dip � horizontal percent pie chart segment upward 

6 

5 

4 

3 

2 

Chart 1 

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 

Chart 2 

■ Personal travel 
& tourism 

Business travel 
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expenditure 

■ Capital 
investment 

Visitor exports 

■ Other exports 
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Chart 3 

T he 1 graph shows the overall increase in foreign tourist arrivals in India since the year 2000. T he vertical 
2 gives the years and the 3 

_____ one shows the number of arrivals in millions. As you can see, 
numbers have been increasing steadily but the slight 4 _____ at the end is a consequence of the worldwide
recession. T he 5 _____ shows the break-down of India's travel and tourism industry by sector. At the present
time, personal travel, as represented by the 6 _____ -shaded 7 _____ is the biggest contributor with

55 8 _____ of the market. The 9 _____ shows a steady 10 _____ trend for domestic tourism over a 

ten-year period. 



1 Read the report about how India)> qevelq{)ing .p.s a tourist destination. Choose the correct option, 
a, b, o, c, lo, each gap. www.L.abarutSOOK

� India's tou,ism future s.S�w 
In the 1960s and 70s, many Western tourifs to India wet stu ents 
and 1 _ _  who travelled in search of spiritual enlightenment or 
cultural discovery. This group travelled light on 2 __ budgets and 
their contribution in terms of revenue to their host country was 
limited. Forty years 3

� the situation has changed dramatically. 
Today India is one of the 4 __ world tourism destinations, with its 
foreign exchange from tourism 5 _ _  to show an annual growth of 
14 % over the next four years. This turnaround is a result of several 
factors, not least India's high 6 

__ in world affairs due to its economic 
achievements. The tourism industry searches constantly for new 
destinations to promote and develop and the Indian government's 
national tourism promotion campaign 'Incredible India' has proved 
very successful in raising India's global 7 __ • Although internal 
infrastructure continues to be a 8 

_ _  , investment in transport 
links and hotels is ongoing as the Indian tourism industry 9 

__ 

and develops. New and developing areas include eco-tourism, 
a flourishing medical tourism sector and new 10 __ sectors, such 
as golf tourism and tea tourism. 

2 

1 a walkers b backpackers c hikers 

2 a restricted b restrained c constricted 

3 a after b later c further 

4 a fast-moving b faster growing c fastest-growing 

5 a believed b forecast c reminded 

6 a visibility b presence c success 

7 a face b profile c influence 

8 a lack b insufficiency c weakness 

9 a matures b ages c produces 

10 a special b obscure c niche 

Complete the information about the Indian outbound travel market with the words and figures in 
the boxes. 

boom campaigns proximity second socio-economic VFR 

(� ______ 2_s-_6_5_3_.7 __ 1,_s_so_,_0 _00 __ 4_o _% _____ �)

The Indian outbound travel market has grown from around 1 _____ million in 1977 to an expected
11-13 million this year. In percentage terms, it is now the fastest-growing market in the world and in terms of 
numbers, it's the 2 _____ fastest after China. 
In response to the 3 _____ many countries - including Ireland, Spain, South Korea and Poland - have 
opened tourist offices in India. Many others offer packages and run 4 _____ specifically directed at the
Indian tourist. 
_____ of all outbound trips by Indians are for business purposes, while leisure, visiting friends and 
relatives (6 and other reasons each account for 20% of outbound trips from India. 
International Indian tourists are generally 7 years of age, a larger proportion being males (65%) than 
females (35%). They are well-educated and belong to the upper 8 

_____ strata of society. The majority are
married (75%) and two-thirds of leisure travellers tend to holiday abroad with their family. 
Countries such as Malaysia, Thailand and Singapore remain the most preferred destinations, due to their 
9 and cheaper costs. However, Western cities, especially New York and London, are extremely 
popular destinations. In 2010, London had almost 250,000 Indian visitors and New York had 10 ____ � 

a 26% increase on the previous year. 
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Exercise 6 

1 may have failed 

2 might have succeeded 

3 shouldn't have relied 

4 must have been furious 

5 can't have spent/ been spending 

6 couldn't have been trained 

7 might have performed 

8 should have understood 

Exercise 7 

1 can't have (can't've) seen 

2 may have (may've) managed 

3 should not have (shouldn't've) ignored 

4 may not have (may not've) been 

5 couldn't have (couldn't've) had 

6 should have (should've) held 

PROFESSIONAL SKILLS, PAGE 42 

Exercise 1 

Guidelines for how to deal with the media , and a 
document about how to put together a company crisis 
management plan 

Exercise 2 

1 C 

2 b 

3 a 

4 C 

5 C 

6 b 

Exercise 3 

1 d 

2 b 

3 f 

4 a 

5 C 

6 e 

ANSWER KEY 

CASE
_ 
STUDY, PAGE 43 s,S�, � � 1

°

� 
Exercise 1 

� � � The accident was caused by the ship colliding with�n 
iceberg. 
There weren't enough lifeboats and some left the ship 
only half full. 

Exercise 2 

1 The ship was thought to be unsinkable. 

2 Only 50% of the required lifeboats were on board. 

3 Many sailors were recruited a week before the ship 
sailed. 

4 The Captain was told the ship was heading towards 
an iceberg. 

5 The helmsman got confused because the steering 
system had changed. 

6 People started jumping into the water when they 
thought all the lifeboats were full. 

7 The gate was always locked to keep the third-class 
passengers separated (from the first- and 
second-class ticket holders). 

8 The ship was ordered to keep moving after the 
collision, so it took water on more quickly. 

Exercise 3 

1 D 

2 C 

3 B 

4 E 

5 A 

Exercise 4 

1 F You should always plan for the worst. 

2 T 

3 T They thought it wasn't a real emergency, only 
a drill. 

4 F He thought the message was just a greeting. 

5 F They didn't have any binoculars. 

-
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